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Thanks to our -~
partners worldwide, ¢ ‘
we can present our ' iy
work in many
countries, without
having to travel
there.

In 2017, our
label was used
in Latin America
and in Africa for
the first time.

\

10 YEARS OF...
YEARS Internationalisation

From the start, our label has adopted an international approach. Originally we focused on the

European markets, but soon we realised that our approach works outside of Europe too.

e EKOenergy comes from production facilities that are located within the same markets where
the consumption takes place.

We are continuously expanding our network of authorised sellers.
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RENEWABLE ENERGY INE

Outside Europe,
most of the demand
for EKOenergy comes
from large multinational
consumers. Their
concrete demand helps

us develop our
activities in new
markets.

EKOenergy
was used in 3
countries in
2013,and in71
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